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messages in the most impactful and effective way. We look forward to further 
opportunities to assist our clients and their brands to reach consumers on the go," said 
Sean Rach, Managing Director, OgilvyOne/Neo@Ogilvy Hong Kong. 
 
"At SmarTone-Vodafone we have a hunger for innovation and constantly strive to deliver 
unbeatable customer experiences over our unrivalled HSPA network. FoneTV delivers 
Hong Kong consumers true personal TV - programmes they thoroughly enjoy, of real 
quality and at the time of their choosing,” said Douglas Li, Chief Executive Officer of 
SmarTone-Vodafone. 
 
“Our customers’ behaviour tells us they are “snacking” on FoneTV at various times 
throughout the day which matches with our expectations. FoneTV also opens up a new 
and innovative media front to our advertising partners. This enables them to deliver 
instant rich media ads in a highly targeted and relevant fashion, which we believe will 
deliver far greater consumer engagement for their messages.  In addition, the quality 
reporting of audience viewership, behaviour and responses is far beyond anything other 
media can provide, including the Internet.” 
 
“We are very pleased to have a leading brand like The Economist as our first advertiser. 
Together, we are embarking on a new phase of mobile marketing, advertising and 
entertainment. It’s a win for all concerned – our customers, our advertising partners and 
SmarTone-Vodafone," said Li. 
 
In addition to SmarTone-Vodafone’s FoneTV service, The Economist’s TVC will run on 
BBC World. 
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